FMCG Promotion Review (Pen Mal)
Jan- Jun 2020 vs 2019

By Intrack Market Services



Notes of MalilerTrack Information

A
Price information is based on MT review number represents Exclude Regional Data
Published Promotion Price in number of promotion features (Mailer/ Newspaper only for
mailer/newspaper/In-Store poster/ (occurrence) done by each particular Region/ Outlet)
social mediaand category/ retailer/ supplier in
not everyday shelf pricing Mailer, Newspaper, Instore (CVS

& Petrol Marts) & Social Media




14 years of key retailers back data & Added Social Media Tracking from Jan2020
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Promotion in MallerTrack 2.0 break down into 3 different types:

Perfect Beautiful Skin
Starts with Lotion

Buy Any 3 (380ml/500ml/1.5L)

each

f56.10 - 70.20 each

GENKI! \
Pants
MBO/LSO/XLA4/XXL36 SAVEY:9.85 \ HADALARO s FREE 1 Limited Edition Premium
95849713 :g{,;';g‘nge\ v TR @ [Promotion period: 15 Jan - 28 Feb 2018]
: : : Where promotion comes with a range Where there are no prices advertised
Where the promotion advertised with o : o L
L . that is in percentage discount/ in price for the product, and it & only buy a
one product description and one price :
discount range product get another product for free

www.Intrack.com.my
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Evolution of Advertised Promotion (Mailer, Newspaper, In -Store &
Social Media)

Importance of House Brand
Price Competitiveness

Source: MailerTrack All channels, excluding regional promotion, JanJun 2020 vs 2019
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Social Media is picking up the pace as a new medium for advertise

promotion in 2020
Covid Pandemic expedite the decline of investment on press ad promo

Evolution of Advertised Promotion Feature
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60% of the promotion feature was still coming from Mailer although
the promotion had slight reduce due to MCO
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Health & Beauty , Grocery & Fresh categories were  highly promoted
via Social Media

PETROL MART

T-T-IEAG]

- B
JanJun 2019 JanJun 2020 JanJun 2019 Jan-Jun 2020 IEl ii JanJun 2019 Jan-Jun 2020 ! g g g JanJun 2019 JanJun 2020
anJun anJun GrOWth anJun anJun Gl’OWth anJun anJun GrOWth anJun anJun GrOWth

Total Mailer Features 46385 42995 -7% Total Newspaper Features 17899 10335 -42% Total In-Store Features 1406 1450 3% Total Social Media Features 0 16866

Mailer Features By Department Newspaper Features By Department In-Store Features By Department Social Media Features Bv Department

Health & Beauty 1073
@g - -39% é Grocery 106 Health & Beauty
1083

6844

18144
16790 8% Grocery

14419

Grocery Health & Health & Grocer

é 17073 -16% Beauty 5427 -53% Beauty 4% y 5242
/A
) Household /A Chilled &
@ 1% Fresh 30% !I!I Eroven 21% Fresh 2572

% 51
- Fresh 25% @ Household 37% @ Household » 113% Household

—A Chilled &

-23% ﬁ_ Frozen

E Electrical

Chilled &

4
Electrical _an0
-48% E 6 33% ﬁ_“ Frozen 989

s
i
)
o
N

@ Chilled & Frozen

E Electrical

Electrical

Y Fresh
-46% @ 2 -100%

§

20%

Source: MailerTrack Jan-Jun 2020 vs 2019, Mailer, Newspaper, In Store & Social Media Excluding Regional Data
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Facial Care show the heaviest promotion feature fo
Follow by Fresh categories (Vegetables , Fruits , Meat )

focus by most Hypermarket

r Social Media ,
which were heavily
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Jan-Jun 2019 JanJun 2020 Growth JanJun 2019 JanJun 2020 Growth ii JanJun 2019 Jan-Jun 2020 Growth ! g g g Jan-Jun 2019 JanJun 2020
Total Mailer Features 46385 42995 -7% Total Newspaper Features 17899 10335 -42% Total In-Store Features 1450 1406 -3% Total Social Media Features 0 16866
Mailer Features By Categories Newspaper Features By Categories In-Store Features By Categories Social Media Features By Categories
- Facial Care | 173 18% . Vegetables | ——— 115 27% - Confectionary | 755 3% . Facial Care NN 1
~ eath supplemer | 7, > Fruts . —— 550 3% S Snack Food | 153 10% S Vegetables NN 31
@ personal wash |11 12% o Rice [ 750 -40% o cso [ 8 11% o Cosmetic N 776
<« Cosmetic | 75 10% ~ Seafood [N 551 -30% < s I 0% < Personal Wash [N 772
0 Frozen Food | s 26% 2 Mitk Powder | — 750 -50% 0 Noodle [ 620 18% 1o Health Supplement [N 751
o snack Food | 305 1 -11% © Facial Care | — 753 -50% © RTD Can [ 45 -16% © Froits I 725
~ shampoo | 131 7% ~ Baby Diaper | — 657 -47% ~ Biscuit [ %) -6% ~ Milk Powder [ sos
© Confectionar 1243 1% © Meat -43% ) Liquid Milk 2% ® Shampoo I 497
y 1260 528 q P
e Vegetables |’ o7 -22% ©  Health Supplement 660 -55% o RTD Juice [ &% 9% o Snack Food [ 394
S Milk Powder |y 1212 6% S Detergent 70 -38% S RTD Tea [ s -12% 3 meat [ 393
pa Biscuit ‘9%04 -21% a CcsD ESQM -32% bt Water 2% b Frozen Food [ 393
N Hair Conditioner | 1170° 27% 9y Frozen Food | U163 -40% & Cultured Milk&Yogurt Drink 42% o Rice [ 387
Q Fruits | 066 -15% 9 Oil 05 -40% 9 Facial Care [l 33 -3% Q Seafood [ 381
) Baby Diaper | 005 -8% S Personal Wash [ 534 -53% M Isotonic w255 -26% S Baby Diaper [HIIM 360
= anitary Protection 43 Biscuit -46% i Topical Analgesic — iscui 359
'3 Sanitary Protecti I8¢ 0% 0 3150 46% © p 9 13% 3 Biscuit [
9 Detergent . 23 2% 9 Shampoo 291 -53% 9 Ice Cream . gg 8% ] Detergent [ 351
& Rice m31009 -29% N Snack Food u2?934 -34% ~ Medication . %g 0% S Hair Conditioner [l 333
% Hand&Body Lotion - %g% 2% @ Cosmetic n5425 -49% X Energy Drink lzgg -36% % Health Food Drink [l 267
2 Toothpaste [ 521 4% = Confectionary ‘93906 -38% 3 Asian Drink l22?§ -21% 23 oil M 246
& Seafood | 501 -36% S Noodle ‘1%?1 -32% Q Air Freshener r1231 62% & Hand&Body Lotion [l 244

Source: MailerTrack Jan-Jun 2020 vs 2019, Mailer, Newspaper, In Store & Social Media Excluding Regional Data
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Hypermarket & Pharmacy channels were seen switching promotion
from Newspaper to Social Media
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Switch of promotion was
Tesco, Glant Hyper , Aeon

spotted
Big

at those key players like Watson

PETROL MART
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Total Mailer Features 46385 42995 -7% Total Newspaper Features 17899 10335 -42% Total In-Store Features 1450 1406 -3% Total Social Media Features 0 16866
Mailer Features By Retailers Newspaper Features By Retailers In-Store Features By Retailers Social Media Features By Retailers
a8 Giant Hyper R 565 14% R & GiantHyper | — 657  -39% & Mynews 23% H Watsons SEGSG_—_—_SSSS——5039
ERS Watsons m— 211 25% 98 Tesco et 608 -35% © s Tesc, NEE— 539
S Guardian | 53,1 00 14% g AEON Big | E— 1964 -51% Y 7-Eleven 0% % Giant Hyper WEEG—_—_—G—I 1748
5 Tesco |— 13 1% e Paciic [ 191 23% i AEON Big M 900
g AEON By R 5 17% &  Theswre 1610 23% 5 Family Mart oo The Store N 747
g The Store | T,2745 29% < TF Value Mart 1920 -62% £ paciic M 740
2 Pacific | o 5 /40 29% S Guardian |G 1513 -61% 2 Petronas oo% g AEON W 674
8 TF Value Mart - | 15, -10% S Watsons 1167 -58% . - g LuLy 659
3 AEON Wellness | m0120%5 40% B Econsave & 345 -16% ) BHP 22% g AEON Wellness ™8 619
g Econsave | — 7543 -28% 5 caring w93, -43% g cal ) 61 2% 2 TMG Mart ™8 495
S Loce | 1339 10% g AEON Rai8g -49% S Caltex Xpress Point I 62 g Econsave M 429
2 Mydin |75 -11% 2 Mydin 2945 -41% © betron l55 0% g Sunshine @ 387
2 Caring | |47 -31% 2 7-Eleven [ 178 37% N 72 i g Mydin @ 348
ES aeon [ 94 5% g Sunshine [ 17 75% 8 Shell L37 49% g TF Value Mart ™ 301
B Billion [ -35° 20% B Pantai Timor [ 158 2% s B CS Brothers ™ 301
g Pantai Timor [ 7942 20% g Bilion | 148 21% S MyMart I 4 S Cold Storage ™ 259
L Cold Storage | 94 20 -23% S AEON Welness '3 -43% . L Guardian ™ 243
> Hero [P35, -27% 8 KK Mart |65 -65% B KKMart g Hero W 224
e BIG Pharmacy 4691 48% S NSK %955 -82% < £ Health Lane Pharmacy ™ 210
S Health Lane Pharmacy rzélgl 58% oé’ BIG Pharmacy | 33 S Mynews Xtra B : g KK Mart @ 194

Source: MailerTrack Jan-Jun 2020 vs 2019, Mailer, Newspaper, In Store & Social Media Excluding Regional Data




Aeon big mailer changes way of doing promotion in Q2 -2020- With
more 1-2 pages promotion instead of booklet
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Aeon Wellness only focus on the monthly big mailer promo and had
reduced mailer issue like (4 days special) after MCO
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Nestle show decline in promotion features in Mailer, Press & In -store but ranked
as the highest promotion supplier in Social Media
House brand (Tesco & Watsons ) were heavily promoted in Social Media




